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HAMILTON    HALTON 
Phone Local: 905-527-4543 Phone Local: 905-635-3138 
Phone Toll Free: 1-844-392-7639 Phone Toll Free: 1-844-392-7639 
Fax: 905-527-5152   Fax: 905-632-1918  

www.uwhh.ca 

United Way Staff Partner: ____________________________________________________Ext. _________ 

United Way Sponsored Employee: ____________________________________________Ext. _________ 

Dates to remember: 

Campaign Kick Off: ________________________ Leadership Presentation: _________________________ 

Staff Presentation: ____________________________ Wrap Up: ___________________________________ 

SE= Sponsored Employee

ECC = Employee Campaign Chair 

Staff Partner = United Way Resource Development Manager 

Leadership Giving = donation of $1,200 or more 

Visit uwhh.ca/leadership-giving/ for more information

Dates to remember: 

Campaign Representative Guide 2017 
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Tha nk you for joining United Way’s Annual Campaign as 
an Campaign Ambassador 

By helping to coordinate and promote your organization’s 
United Way campaign, you play a critical role in its success 
and impact the lives of thousands of children, families and 
seniors throughout our region. Whether you’re a veteran 
Campaign Volunteer or a novice, this guide provides you 
with the information and resources needed. On behalf of 
the many children, families and seniors who will be helped 
this year, thank you for all your hard work! 

What is the role of an Campaign Ambassador? 
A Campaign Ambassador is a vital extension of the 
Employee Campaign Chair (ECC) role.  You will help: 

• Ask every employee to give and collect
forms

• Communicate United Way’s messages
• Support the campaign from start to finish
• Boost participation

Your role as a Campaign Ambassador is to support your 
Campaign Committee to engage 100% of your colleagues in 
the opportunity to participate and give.  United Way’s goal is 
that: 

100% of 
employees 

are… 

Involved, Informed, Inspired 
Approached 

Followed up 

Thanked 

Who is an ideal Campaign Ambassador? 
An employee who is: 

• Community-minded and excited about United Way’s
impact in the Halton & Hamilton communities

• A committed United Way donor
• Enthusiastic and respected
• Organized and flexible
• A self-starter and team player

Photo: Acclaim 
United Way supported program 

Photo: Community Living 
United Way supported program 

christine
Highlight
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How is the United Way different from other 
charities? 

• We help your community.  The money raised in your 
community stays in your community.  Each United Way 
is independent and operates locally.  There are over 90 
United Ways across Canada, of which 33 are in Ontario.

• We focus on prevention.  United Way addresses the 
underlying causes of critical social issues such as 
poverty and social isolation before they become crises.  
We strive to prevent problems today to build a 
stronger community for the future.

• We have a history.  Since 1927, United Way's have been 
building a healthy, caring and inclusive communities in 
Halton and Hamilton.  We help give children the best 
possible start in life, help school-age children make 
right decisions and support seniors to remain 
independent in their own homes and communities.

• We make it easy to give.  Payroll giving makes it easy 
and affordable for everyone to make a difference. Each 
gift is income tax deductible and receipts for donations 
made through payroll are included on T4 slips.

• We have low fundraising costs.  Each year, United Way 
raises millions of dollars. We are able to keep these 
costs low because of thousands of talented volunteers, 
sponsorship of materials and events, the Sponsored 
Employee program, endowment fund interest and 
sound fiscal management 

What impact will my gift make? 

• When we help others, our community is stronger.
With your support, United Way Halton &
Hamilton is working to build a strong network of
social services and programs.  We are also
tackling the causes of our community’s greatest
challenges --- for example, child poverty and
seniors’ isolation --- for a more hopeful tomorrow.
We bring together social agencies, government,
labour, business leaders, educators and others.

• Partnership and network of programs – we do
our homework and understand our region’s
social challenges through funding research on
critical social issues.  This research not only
explores the root causes of problems, it focuses
on prevention to ensure our planning and
investment decisions contribute to lasting
positive social change.  Our community partners
work with us to advocate for change and inspire
collective action.  Together we can develop
important solutions sooner.

 What Do Yo u Say When They Ask…? 
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ALL THAT KIDS CAN BE 

To succeed in school and life, children need role models and the skills to help them graduate and 
achieve their potential. United Way Halton & Hamilton supports mentorship, school readiness and 
after-school programming that nurtures self-esteem, confidence, positive behaviour and a sense of 
belonging so that kids can grow into engaged and productive adults.    

 Making Progress in Three Essential Focus Areas
Despite our unique differences, we all share certain requirements for a good life: a quality education that 
leads to a stable job, income that can support ourselves & our families, personal wellbeing and a safe, 
supportive and thriving community.  Each day, in almost every corner of our community, United Way 
funded programs and services are at work helping Halton & Hamilton residents achieve success in three 
main areas:  

MOVING PEOPLE FROM POVERTY TO POSSIBILITY 

To be financially stable and self-sufficient, individuals first need the knowledge and tools to 
maximize their income and savings. United Way supports money management programs, 
financial counselling, social enterprise and employment training programs that help individuals 
and families build their assets for long-term financial stability. 

HEALTHY PEOPLE, STRONG COMMUNITIES 

The health of our neighbourhoods and the wellbeing of individuals have a profound impact on 
the quality of life in Halton & Hamilton. United Way supports recreation, parenting, wellness, 
mental health and social programs that give people the tools and support they need to take 
better care of themselves, their families and their community. 
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Why is Asking One-on-One Important? 
The number one reason people don’t give…. 

…is because they weren’t asked.  Since not everyone will be 
able to attend your kick-off and others want to ask more 
questions, it is important to follow up with each employee. 

We recognize asking your co-workers for a donation may 
be intimidating. 

We provide training to help you.  As your colleagues better 
understand the work of United Way and how their 
contributions impact the community, they will want to give. 

How to Ask 

Step 1:  Know your campaign details 

• When is campaign kick-off / wrap up (and other key
dates)?

• Does the early bird draw have a prize/incentive?
• When are the special events?
• What is your employee campaign/participation goal?
• How much money was raised last year?

Step 2:  Be prepared for questions and concerns 
People deserve to know that their money is being used 
wisely.  If you don’t know the answer to a question, find out 
from your Employee Campaign Chair or United Way staff 
partner and get back to your colleague promptly. 

Step 3: Make the ask 
One-on-one, peer-to-peer is the best way to make the ask.  It 
allows you to inquire about their interests and inform them 
about how their dollars relate to their community.  The 
strongest campaigns ask 100% of their employees and 
retirees to donate to United Way. 

Step 4: Retrieve all pledge forms and say thank you! 
Collect each employee pledge form – whether or not the 
individual contributes, ensure everyone has had the 
opportunity to give.  

Remember to thank everyone you contacted, even those who 
did not contribute.  Each person’s time and gift is appreciated 
and a heartfelt thank you is an important part of your efforts.  
The impression you leave is the one people will remember 
when they think of United Way 

Sample Ask 
“I just wanted to come by and drop off this 
United Way pledge form.  This year we are 
striving for 100% employee participation 
and any gift you make will be matched by 
the company (if applicable)!  I’ve also attached 
this year’s impact brochure that gives you a 
few samples on the impact your gift makes 
in our community.  We also have several 
copies of the directory of funded programs 
and services (which is also available on the 
United Way website), if you ever want to 
know what programs are available in your 
neighbourhood.  If you have any questions 
about United Way, please let me or any of 
the Campaign Ambassadors know.  
Otherwise, thank you for your thoughtful 
consideration to pledge this year.” 

Add in any of the following: 
• Leadership Gift match (confirm

details with your United Way staff
partner)

• Prize draw due date
• Personal story about why you believe

in United Way
• Promotion of corporate/sector

challenge goals or results

Top concerns: 

I’ve already made my gift this year to another 
charity.  

 “Thank you for your commitment to the 
community.  I encourage you to consider 
giving through payroll next year to United 
Way.  They support programs that are serving 
our communities greatest needs. 

I’ve already given by volunteering my time.  

“That’s wonderful!  I am volunteering right 
now for United Way and would love to have 
you join our committee next year if you are 
interested.” 
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Be positive. 

It feels good to give.  Some have already decided to give, they just 
need a reminder.  Some just need more information.  Explain the 
benefits of giving to United Way and stress the importance of each 
person’s contribution to our community.  It’s also helpful if you share 
your personal reasons for supporting United Way. 

Call on co-workers you know first. 

Approaching people you know well, allows you to be more relaxed 
and comfortable with each conversation.  The positive responses you 
get will boost your confidence.  A one-to-one, face-to-face ask is the 
most effective. 

Highlight the importance of each gift. 

Talk about the impact of each individual’s gift and the difference it can 
make to our community.  Please visit the Campaign Tool kit at uwhh.ca 
for examples of your dollars’ impact. 

Mention the ease of giving. 

• Payroll giving spreads the gift over 24 or 26 pay periods
• Your payroll gift is recorded on your T4 slip to make it easy at

tax time
• Donors can also give by credit card, cheque, gifts of securities

and cash

Contributing is voluntary. 

Share your enthusiasm and be a resource to help your co-workers gain 
the comfort level needed to make a knowledgeable decision about 
giving.  As a Campaign Representative, do not pressure people to 
give. 

Remember to thank everyone you contacted. 

Even those who did not contribute deserve to be thanked for their 
time.  Every person’s time and gift is valuable.  The impression you 
leave is the one people will remember when they think of the United 
Way. 

 Tips for Making the Ask: 
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Hamilton Office:  177 Rebecca Street, Hamilton, ON L8R 1B9 PH: 905.527.4543 
Halton Office:  4210 South Service Road, Unit 101, Burlington, ON L7L 4X5 PH: 905.635.3138 

Toll Free: 1-844-392-7639 

uwhh.ca




